L KYNSHIP

Building The Segment For Your Flow

3 Emails + 3 SMS (Email 1, SMS 1, 2 day pause, Email 2, SMS 2, 2 day pause,
Email 3, SMS 3)

Step 1: Click Segments on the left side of the screen

Q search Support
W Home Conversion metric
N Dec 17, 2023 - Jan 16, 2024 compared to
<> Active on Site v || () Timeperiod | >%¢ " e
& Campaigns previous period
& Flows .
Business performance summary View dashboard
& B Dec 17, 2023 - Jan 16, 2024 L
B sign-up forms
S A 5,712 1,936
Total conversions Attributed conversions (33.89% of total)
Growth tools v 17% vs. previous period v 43% vs. previous period
Lists & segments
Attributed conversions
Profiles
3 Conversion rate £ Campaigns & Flows & Email @ sms
B Content ~ 213% 293 1643 1,908 31
15.13% 84.87% 98.40% 160%
Templates
Products
Top performing flows View all flows
Images & brand Dec 17, 2023 - Jan 16, 2024
Coupons
Flow Status Type Deliveries Active on Site Percent change
5 Anal, Vi N
@ Analytics ~ Welcome Series 0 Live S AB 35,980 900 7 8256%
Added to Newsletter lst
Dashboards
Browse Abandonmer 0 Live S aB 2,800 172 7 20.28%
Viewed Product 614% of recipients
Experiments
Post Purchase - Alignment Disc 130 PR,
WhyGolf Placed Order O e 8 e 1608 8.08% of recipients e ’
Srglonate Pressure Plate List - Welcome Flow & i & o o 19 5 <
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Step 2: Click Create New at the top right of the screen and then click Create
Segment within the dropdown menu

klaviyo® KX

& e Lists & Segments [ segmare |

B Campaigns Create list
Static list of profiles

h lists & segments All types
€ Flows
Create segment
Dyn .p based on defined properties
% Reviews ) Name § Type Member. ™ i based on defined properties
o s . 2023 Top 100 Retreat List 108 Dec 15, 2023, 2:26 pm
ign-up forms
&8 Audience ~ O v Acquired 30 days before the recent window (330 - 510 Day Window) Segment 700 Nov 30,2023, 9:44 am
@i DoV Acquired 30 days before the recent window (300 - 480 Day Window) Segment 619 Nov 30, 2023, 9:43 am
Lists & segments. ) v Acquired 30 days before the recent window (270 - 450 Day Window) Segment 453 Nov 30, 2023, 9:40 am
Profiles ) v Acquired 30 days before the recent window (240 - 420 Day Window) Segment 452 Nov 30, 2023, 9:38 am
B Content ~ Do Acquired 30 days before the recent window (180 - 360 Day Window) Segment 610 Nov 30, 2023, 9:36 am
Templates
) v Acquired 30 days before th vdow (210 - 390 Day Window) Segment 654 Nov 30,2023, 9:34 am
Products ~
0 v Acquired 30 days before the recent window (150 - 330 Day Window) Segment 1215 Nov 30, 2023, 9:31am
mages &
O v Acquired 30 days before the recent window (120 - 300 Day Window) Segment 980  Nov 30, 2023, 9:29 am
Coup
J v Acquired 30 days before the recent window (90 - 270 Day window) Segment 554 Nov 30, 2023, 9:27 am
@ Analytics A~
Dashi Next >

Experiments
WhyGolf a
taylor@kynship. ~ ‘\

Step 3: Set up the segment

e Select from the dropdown menu “What someone has done (or not
done)

e Select from the next dropdown menu “Placed Order”

e Select from the next dropdown menu “at least one”

e Select from the next dropdown menu “between”

e Input 60 and 1,000 if you're looking to exclude the last 60 day
purchasers. If you were to only exclude the last 30, you'd input 30 and
1000 here.

e Name: All Customers Excluding Last 60 Days
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kla @ spon

@ Home & Lists & segments

Create segment

B campaigns
& Flows
7% Reviews Segment builder New | <> Define with Al
Segments allow you to track and analyze people who meet certain conditions
@ sign-up forms
Name * Tags
&Y Audience ~ All Customers Excluding Last 60 Days © Sselect tags v
Growth tools
Definition
Lists & segments
Bl What someone has done (or not done) ]
Has | () Placed Order atleast once between 60 and | 1000 days ago
Eb Content N
Y Add Filter OoR
Templates

+ AND
Products

Images & brand

Coupons

Step 4: Click Create Segment. From here, your segment should populate with
users that will receive the flow we're going to send out

& List & segments

A
All Customers Excluding Last 60 Days  segment
Members (0) Settings Edit definition Segment growth Engagement

We're finding people who belong in this segment...

Hang tight! This process can take a few minutes.

° Queued for processing
° Finding profiles
Adding profiles to segment

Done!
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Building The Flow

Step 1: Click Flows at the top left of the screen

@ starting February 1, Google and Yahoo will enforce new email sender requirements. Learm more about how to prepare X

& suppor

- Flows [opens ~
€ Flows
= N " "
% Reviews o Your flows experience is getting an update. X
© The current experience will no longer be available after January 24, 2024.
B sign-up forms = =
88 Audience N Q search flows All statuses v | | Select tags v ‘ <[> Loyalty Custom Reward Cr... v | | Y 1Filter selected \/
iz Flow & Type Status & Last updated § Conversions § Conversion rate §
Lists & segments é:’:t‘::"‘”gif:;‘ =] © Manual Aug 8, 2023 at 3:44 pm 0 00% |3
Profil W .
rofiles \B/reft}lzepi:au:?Oﬂmem [=] © Manual Jan 24, 2023 at 11:48 am 0 0.0% H
b content ~ ch
heckout Exit Intent @ . o
Added to Checkout Exit Intent list = S Mar 22, 2023 at 9:34 am 0 00%
Templates . race ]
(P:‘L h;COAdBYOE Cross-Sell Flow - 45 Days Post-Purchase // 3 E. =] @ © Draft Sep 23, 2022 at 5:51 pm 0 0.0%
Products
Customer Announcement (Support Team) =) Olive Dec 4, 2023 at 6:42 pm 0 0.0%
Added to OOS Customer Announcement (Superior AF Nov 2023) list " .
Images & brand
Customer Announcement (Support Team) (Beer Swap) @ =] 6 oraft Dec 4, 2023 at 12:51 pm 0 00% .
‘Added to PowerShampoo Oversell Reachout Dec 2023 list . a .
Coupons
Customer Announcement (Support Team) (clone) =] Ouive Jan2 at 7:18 pm o 0.0% .
@  Analytics ~ Added to Customer Reach Out Powerwash Shampoo list . :
Customer Reachout (Beer Swap) @ " .
Dashboards Added to Customer Reachout Beer Swap list =] GEEE Dec 4, 2023 at 7:57 pm 0 00% :

Customer Reachout (Pending) @
ri nt - Draft Dec 4, 2023 at 1 m % :
EEAS Trigger not setup Qb . 023 09 p o 00

Customer Reachout Delays (2023 BFCM) )
Metrics Liv Dec 4, 2023 at 6:44 .0%
Added to Customer Reachout Delays list =] 5= ec 4, 2023 at € pm o 0.0
Duke Can...
taylor@kynshipe. ¥ Customer Thank You =] © Manual Aug 8, 2023 at 3:44 pm 0 00%

Placed Order
hitps:/fwww.klaviyo.com/flows |
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Step 2: Click Create Flow at the top right of the screen

Klaviyo™ s
B campaigns Flows Options Create flow

& Fiows

?% Reviews Your flows experience is getting an update. %

Create flow

The current experience will no longer be available after January 24, 2024.

B sign-up forms = =3

&8 Audience ~ Q search flows All statuses v | | select tags || ¢/> Loyalty Custom Reward Cr... v | | \{ 1Filter selected \/

Growth tools 2

Flow & Type Status § Last updated § Conversions § Conversion rate §
Lists & segments Abandoned Cart =] © Manual Aug 8, 2023 at 3:44 pm 0 00% |}
Checkout Started " :
Profiles wse Ab: 8 -
5“"’Z“fi”’v‘_d"”"“”‘ (=] © Manual Jan 24, 2023 at 11:48 am 0 00% |}
B content A
Checkout Exit Intent @ =) © Draft Mar 22, 2023 at 9:34 am 0 oo% |}
Added to Checkout Exit Intent list
o CL. NCA BYOB Cross-Sell Flow - 45 Days Post-Purchase // 3 E
A ross-Sell Flow - 45 Days Post-Purchase /| 3 . , :
Draft : 3 :
A 8 e O o Sep 23, 2022 at 5:51 pm 0 00% |}
Products
Customer Announcement (Support Team) Q Olive Dec 4, 2023 at 6:42 pm o 00% ‘ .
‘Added to OOS Customer Announcement (Superior AF Nov 2023) list ' P ° :
Images & brand
Customer Announcement (Support Team) (Beer Swap) @ =) © ot Dec 4, 2023 at 12:51 pm 0 0.0%
Added to PowerShampoo Oversell Reachout Dec 2023 list ’ P s
Coupons
Customer Announcement (Support Team) (clone) a Olie Jan2at7:18 pm 0 00% |}
@& Analytics A Added to Customer Reach Out Powerwash Shampoo list .
Customer Reachout (Beer Swap) @ N o .
Dashboards Réded 1o Customes Reachout Soer Swap I 8 i Dec4, 202321757 pm 0 oo |

Customer Reachout (Pend
Experiments e e (Pending) @ - 6Dt Dec 4, 2023 at 1:09 pm 0 0.0%

Metrics. Customer Reachout Delays (2023 BFCM) =) Olie Dec 4, 2023 at 6:44 pm 0 0.0%
Added to Customer Reachout Delays list

Duke Can.. A
Q taylor@kynship.. ;::::”;:Jha”k You =] © Manual Aug 8, 2023 at 3:44 pm 0 0.0%

Step 3: Click Create From Scratch at the top right of the screen

Klaviyo™ ro J—

Create From Scratch

@ Home Flows > Create Flow

B campaigns

& Flows Q  Search flows Select one or more options v | [ Al | @ %
¥% Reviews
Start with the essentials
Sign-up forms
8 signup Start with these flows to increase revenue and engagement with litle effort
&8 Audience A
BROWSE ABANDONMENT CUSTOMER WINBACK CUSTOMER THANK YOU WELCOME SERIES
Growth tools . o .
Standard > Standard > New vs. Returning Customer v. Non-Customer
u see something you ik Encourage lapsed customers to come bz Build customer loyalty by sending a thank Welcome all new subscribers, but identify
Lists & segments ‘
curiosity into cash with this basic Brov and see what's new with this standard you email post-purchase. This flow has spl those that are truly just beginning t
Profiles A Shopity = A Shopity = 3 Shopity = A Shopity =
Eb content A
Ems POST-PURCHASE FOLLOWUP
Order Count Split >
Rroducts Tailor post-purchase content based on
lifecycle stage! This flow splits out post:
Images & brand
3 Shopity =
Coupons
@ Analytics ~
Dashboards )
Browse by goal View All Flows |

Experiments

Duke Can. ~ Prevent lost sales > Nurture subscribers 2 e
taylorakynship.. ¥
Tum browses and abandoned carts into purchases with these high- 'A.| Turn subscribers into customers by sending them messages at key
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Step 4: Name the flow & click Create Flow
e “Kyn|CGC | $100 Store Credit | All Customers Ex. L 60D Purchasers”

Create flow

Name
Kyn | CGC | $100 Store Credit | All Customers Ex. L 60D Purchasers J

v

Create flow

Step 5: Set up the flow trigger by clicking segment on the left
**Updated to right side - Go to ‘Added to Segment’

TRIGGER SETUP

Trigger

Select a flow trigger on the left to get
started.

4
What will trigger this flow?

éb Segment
People wil enter when they oin a
speciic dynamic segment

@ Metric

they take a
on (e.g. Placed Order)

ﬂ Date Property

People will enter if they have a

&1
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Step 6: Select the segment built out for this flow. Once selected, click save at
the bottom of the screen.

k]avjy()' Kyn | CGC | $100 Store Credit

TRIGGER SETUP

4 T
¢ Back When someone joins All

. Customers Excluding Last 60
FLOW TRIGGER Days

Which segment will trigger this flow?

All Customers Excluding Last 60

‘ all cu

All Customers Excluding Last 60
Days

Cancel "4
~

Step 7: Build the skeleton of your flow.

Kyn | CGC | $100 Store @ New flows experience Show analytics ] Manage flow v] ‘ Exit

ACTIONS

4 Tower
When someone joins Al
Email Customers Excluding Last 60
Days.
® sms
& Update Profile Property
email 1
& roticaton Email #1 Subject
% Webhook
TIMING
sms #1
=
() o, Configure Content
LOGIC

H  Conditional Split

® Wait 2 days

Email #2

Email #2 Subject

sMs #2
Configure Content
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Step 8: Input copy into each of the three emails and text (SMS messages

Kkla Vi.VO- Kyn | CGC | $100 Store Credit | All Customers Ex. L 60D Purchasers

Email #1 (ortt Switch message \/ ]

Email

Message content  Overview Recipient activity  Link activity — Deliverability =~ Watch live

Flow content

Name (o) o Edit email D

Email #1 -]

Subject line

Email #1 Subject oll+ ‘

Preview text
WhyGolf Team <info@whygolf.com>
Email #1 Subject
For this template type, preview text will be pulled by default
from the start of the email. Learn more
Sender name Hi there {name},
WhyGolf Team It's me, Brad Mason.

Sender email address Founder of WhyGolf.

info@whygolf.com Hope you're enjoyi ining aids - I've got a
Use this as your reply-to address It's no secret that we put a premium on authenticity.
<4 Addcc | | 4 AddBCC Thisis why, instead of using polished modils or actors, we want to showcase REAL customers in
our content.
their i it products, make the

most compelling tales.

+ Create A/B Test
Test content to optimize your email,

Step 9: Input email subject lines and the names

Get $100 For Your Review (orft

Email

Message content  Overview  Recipient activity ~ Link activity ~ Deliverability ~ Watch live

Flow content

Name o) o Edit email u

Get $100 For Your Review -]

Subject line

Get $100 For Your Review ] <

Preview text

WhyGolf Team <info@whygolf.com>
Get $100 For Your Review

For this template type, preview text will be pulled by default

from the start of the email. Learn more (3

Sender name Hithere (name},

WhyGolf Team It's me, Brad Mason
Sender email address FolnteuiWiveaE
info@whygolf.com Hope you're enjoying your training aids - I've got a proposition for you.
@ Use this as your reply-to address It's no secret that we put a premium on authenticity.
+ addce | | 4 addBcc This is why, instead of usi actors, wewant customersin

our content.

real golfers, sharing their ith our products, make the
most compelling tales.

+ Create A/B Test
Test content to optimize your email.
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Step 10: Double check that “Smart Sending” is turned off for every email & SMS
and that quiet hours are all correctly timed.

Step 11: Get final approval from the brand to launch once the flow is

completely build out

Step 12: Click review and turn on to take the flow live!

Step 13: Click Manage Profiles -> Add Past Profiles -> At The Beginning ->Add
Profiles
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